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Bringing Healthcare Copy to Life
When Baylor Health Care System needed the words to bring the patient’s voice to healthcare topics in magazine ads, physician 
presentations and billboard testimonials, they turned to MarketWave to deliver copy that would leap off the page. Thanks to our 
extensive healthcare experience, MarketWave was able to hone in on Baylor’s key messages and deliver clear, concise and creative 
content that resonated with various audiences.
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The Game Plan 

•  The Players:  

 Bring together dedicated physicians, management 
and staff 

–  The attitude: “We can do it better.” 

–  The common desire: “Success means failure is not an 
option.” 

–  The goal: “We can build something extraordinary.” 

•  The Partnership:  

 Collaborate with elite Baylor Health Care System 

The Need: Why Build a New Heart 
Hospital? 

•  All other heart hospitals are built the same way 

•  Lack of team cohesiveness; many different opinions 

viewpoints and agendas 

–  Many doctors have their own ideas and can be reluctant to 

give up their autonomy 

–  Many doctors have their own preferred procedures for 

surgeries, recoveries, etc. 

•  Lack of high-level, first-class clinical care 

•  Absence of high standards, dedication to high-level 
outcomes 


