
Building Buzz for Busiest Pizza Day
THE APPROACH:

• �Tied launch of new Cheesy Bites Pizza to Pizza Hut’s Super Bowl  
Sunday advertising investment to increase sales and create a  
strategic media relations program with a creative twist

• �Pizza Hut’s advertising campaign included Jessica Simpson singing  
“These Bites Were Made for Poppin” playing off her remake of the  
popular song, “These Boots Were Made for Walkin.” A second ad  
featured Muppets’ Miss Piggy dressed like Simpson and singing  
the same song

• �MarketWave developed the idea to record Simpson’s “Bites” song  
on a light-activated chip that was placed in boxes of sample  
Cheesy Bites Pizza for delivery to hundreds of media newsrooms  
throughout the country

RESULTS:

• �Methodical media pitching by MarketWave secured 
Pizza Hut a national story in USA Today, followed by 
a story with the Associated Press and an almost three-
minute segment on “Good Morning America” that  
focused solely on the product, with no mention of  
the celebrity ads

• �MarketWave’s focused media follow-up garnered 
nearly 200 TV news stories from deliveries alone, and 
more than 1,500 minutes of TV air time – the most in 
the nearly 50-year history of the Pizza Hut brand

• �Pizza Hut’s sales on Super Bowl Sunday nearly  
doubled from the previous year
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