\" EYqI(4///Z1/=| Pizza Hut Cheesy Bites

Thursday, january 19, 2006

THE MATION'S N PAPER

Coca-Cola ads to kick off Super Bowl with pregame show

p Theress Howard of tegrated marketng “Ourbus- 00T L (Career Balider brings back its of-
TODAY s has evolvesd over the past 10 fice II|I.HI'|'E In o ads aiter oom-
s, and with that evahuton, we mercials last year helped bocst
NEW YORK — Coca-Cola s back  Tunve entered info new categories.” firat-cuanier revemie BEL
l;!_\td H?.{_:?iﬁt Eng;dmﬂg. with caffewne and w&l\mumﬁlrl:i Is.n': Fris panp
v i=Cola, which has two additives such as ar sy Michael Mmjes.
sikutes of 20 tive i the game ek, ameeg e e :Pm 3 e Hﬂnu -*-r I PAGE baire B sl
5 om ABC, has had the § Bl wath a47Es

o ok for it yars Coe sl roors o > Cieesy  pre-game ads. Ten  “It's a huge showcase, but 1t s al-

s for  Throitle i ing”
Advertising o-gane s ph,;;a&m Pizza Hut ads launch its Cheesy so a huge occasion for ordering,
m:mu.;ﬁ:ﬁﬂmkﬁ ot Bites pizza with crust-pinched into  says chief marketer Tom James.
bt 30 mf:hﬁ“%m"’:m“&m plve thro 28 cheese-filled bites. JessicaSimp- ~ » They’re baaack. Big returns
nu?dimyu%;g auneess SON and Miss Piggy sing “These led rookies Career Builder and Em-
ke ee s drink .
Hien cn e s e el whke k. Dites were made for popping.” erald Nuts to buy game ads again.
Fed Bull, 25 well a5 Pepsilo’s  Let Yous Mar,
ntain Dew Amp. The first na- = pased
tionzl push for the beand b part of | maibion per 30 seconds inthe pame,  Bull’s signature siver-and-wiite truck. the car switches between gas and
Code’s g fo ke a by '1' For abut haif chat, & got jts pame eettric power, The s compans it
muamkeling in 2008 o on the lickolf show, pias 25 min-  » Cheesy rtpm::ds Ten "Wsa huege showcase, but s al- with his ded's swiech between
tmnnwruﬂllrwlaul o= utes of pre-game ad Gime, 101 wie  Fizza Bt ads lusch i Cheesy 30 a huge oocasion for oedering”  Englich and Spanish,
trabiomal soff drinks. sorme for bwa 20 Jor Vaulk, another  Bibes plrea with crust -.htd into  says cheed marketer Tom James, * Twwo firses. Mationwide knsur-
“The competition was Cola v, mew drink, elewhere inABCs 35 28 cheese-flled bites. jessica Simp- - They're baaacke Blg retorms  anoe malkes its natonal snd Super
Fepsi 10 years agn.” says Alivon hmrsde‘c-gzmﬂmu,. jon and Miss Figey sing “These led mockies Canver Bufider and Em-  Bowd ad debuts with Fabio in an ad
Lerwts, Cokie's semtior vice: presdent Other Supes Bowd ad highlaghis:  Dioes werr muade Ion poppeng,” evald Nuts tolriy game adsagain. — about how Bt life can change.

Building Buzz for Busiest Pizza Day

THE APPROACH: RESULTS:

«Tied launch of new Cheesy Bites Pizza to Pizza Hut's Super Bowl » Methodical media pitching by MarketWave secured
Sunday advertising investment to increase sales and create a Pizza Hut a national story in USA Today, followed by
strategic media relations program with a creative twist a story with the Associated Press and an almost three-

« Pizza Hut'’s advertising campaign included Jessica Simpson singing minute segment on “Good Morni.ng Americaf’that
“These Bites Were Made for Poppin” playing off her remake of the focused sc?lely on the product, with no mention of
popular song, “These Boots Were Made for Walkin.” A second ad the celebrity ads
featured Muppets’ Miss Piggy dressed like Simpson and singing » MarketWave's focused media follow-up garnered
the same song nearly 200 TV news stories from deliveries alone, and

» MarketWave developed the idea to record Simpson’s “Bites” song more than 1,500 m|r-1utes of TV alr.tlme - the mostin
on a light-activated chip that was placed in boxes of sample the nearly 50-year history of the Pizza Hut brand
Cheesy Bites Pizza for delivery to hundreds of media newsrooms « Pizza Hut'’s sales on Super Bowl Sunday nearly
throughout the country doubled from the previous year
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