
Sci-Tech Discovery Center

Mind-Stretching Fun with Museum Launch
THE APPROACH:

• Established brand look and kid-friendly scientist characters

• �Supported first-year fundraising efforts with marketing collateral  
that explained the museum benefits in the community

• �Organized special events to put a spotlight on the museum  
and raise its profile

RESULTS: 

• �Helped secure more than $2.4 million  
in funding from private donations

• �Landed more than 20 print and broadcast  
news segments telling the museum story

• �Success of PR and fundraising resulted in shift 
from traveling exhibits to a permanent center


